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Abstract 
This paper presenlthe result from two different interview studies made in Sweden. One study 
had focus on companies developing consumer products and focus of the other study was 
product developing companies. The companies in the study were from small to large size. 

Many different aspects necd to be considered when a product is developed. Most of them are 
connected directly to the function of the product such as speed, weight, height etc. 
Historically the main focus has been the products functionality, other aspects such as 
environmental, design, and ergonomic have been considered as less importanl. 

The study show that size of the company affects how the companies work with environmental 
issues. The larger companies were more active regarding the work more with environmental 
issue. They have the possibility to have in-house knowledge or to contract external support to 
study their products. 

Introduction 
In this paper the integration of environmental aspects into the product development process is 
discussed. Environmental demands can also be hard to specify like other demands, especially 
functional demands. In order to make companies consider the environmental issue as 
important as other product requirements external pressures are required [Vercalsteren, lansen, 
200 I]. Many different tools are available and this makes it ditlicult for companies to choose 
which the best for their product is. The same tool ean be differently used in different 
companies. Further on Skoglund and Svensson [2002] have stated that too many tools can act 
limiting on the creativity, and companies cannot miss a tool they have not testcd or used. To 
get the best result out from a tool it should be one that fits together with the product and the 
development process of the company. Even successful Ecodesign pilot projects are no 
guarantee that the approach will be integrated on a regular basis in the nonnal business 
[Brezet et al., 200 I]. 
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